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Fig 1 Diagram of conceptual model of research
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Fig 2 12 Municipal districts that this study were
investigated.
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Table 1 Demographic characteristics of the consumption society (%)

Characteristics Abundance Characteristics Abundance
Gender Place of birth
Male 63.2 Coastal city 13.4
Female 36.8 Non-coastal city 86.6
Age Household size
<20 years 0 Two 3.2
20-35 years 37.4 Three 23.2
35-50 years 44.8 Four 39
50-65 years 15.2 Five and more 34.6
65-80 years 2.6 Income (Rials)
Education 10-20 million 0.2
Academic 90.2 20-40 million 38
Non-academic 9.8 40-60 million 46.8
Marital Status >60 million 15
Married 72.2
Single 27.8
Job
Free 47.4
Employee 29.6
Student 5.6
Unemployed 11.6
Retired 5.8

Table 2 Factor loadings and T-value for questions (confirmatory factor analysis)

Factor

Factor

Variable . T-value Variable . T-value
loading loading
L. supply and processing of shrimp E. Positive and negative beliefs
Fresh 0.29 491 Medicinal remnants (antibiotics) 0.36 6.13
Frigid 0.61 13.23 Contamination 0.66 10.42
Without head (packaging) 0.92 21.85 Cholesterol 0.43 7.98
Without head and skin (bulk) 0.45 10.38 Nutritional Value 0.51 8.29
Without head and skin (packaging) 0.49 10.64 farmed 0.38 6.47
Fried (packaging) 0.33 5.94 wild 0.42 7.91
Canned 0.25 4.22 F. Consumption time & place
H. Quality Lunch 0.72 13.19
Texture color 0.52 14.72 Dinner 0.78 14.45
Species 0.39 6.33 Party 0.33 5.61
Taste 0.46 12.86 Restaurant 0.28 3.84
Smell 0.50 13.63 D. Access
Size 0.42 11.45 Hard 0.34 5.27
Freshness 0.49 13.01 Easy 0.56 7.78
G. Packaging Trying to buy 0.32 3.64
Packaging size 0.65 15.49 J. Experimental records
Mention the method of cooking 0.56 12.54 I have consumed 0.79 15.42
Mention the nutritional value 0.98 25.65 I like to eat 0.85 19.63
Mention the preservation conditions 0.95 25.12 I like to eat again 0.81 16.85
Design and color 0.31 7.79 B. Attitude to shrimp
Brand 0.47 10.26 Pleasure feeling 0.67 12.69
L. Convenience of cooking Good feeling 0.89 17.24
Easy 0.88 20.43 bad feeling 0.64 11.88
Fast 0.46 12.93 K. Intention to consume
Hard 0.75 18.55 I want to eat 0.91 22.46
M. Price I have a plan to eat 0.82 20.71
Expensive 0.44 9.24 Try to eat 0.77 19.52
Cheap 0.51 11.67 X. Increasing of consumption
Average 0.89 17.67 Purchase annually 0.47 9.12
N. Income The amount of each purchase 0.46 8.93
More than buying power 0.65 15.12 Annual consumption outside home 0.69 11.26
Less than buying power 0.87 18.36
Fit with buying power 0.96 21.94

VYV
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Fig 3 Model run in standard mode
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Table 3 Assumptions, effect coefficients, status of assumptions (accept or reject) and also direction of
relationship between variables

Nu Assumptions Coefficient T-value Results Direction
The quality of shrimp has a significant effect on citizens'
! attitudes toward shrimp buying and consumption. 0.52 7.64 Accept -
5 Sp.e(,jlﬁcaflon.s of shrimp packgglng ha; a significant efcht on 029 511 Accept n
citizens' attitudes toward shrimp buying and consumption.
The type of supply and processing of shrimp has a significant
3 effect on citizens' attitudes toward shrimp buying and 0.24 4.78 Accept +
consumption.
4 Th@ fsonv?nlepce of cooking shrlmp ha.s a significant effe;ct 0.03 026 Reject
on citizens' attitudes toward shrimp buying and consumption.
The positive and negative beliefs about shrimp has a
5  significant effect on citizens' attitudes toward shrimp buying 0.17 2.92 Accept +
and consumption.
Time and place of shrimp consumption has a significant
6 effect on citizens' attitudes toward shrimp buying and -0.11 -1.23 Reject
consumption.
7 Shrimp prices has a s.1gn1ﬁcant effect on intention to shrimp 037 -6.69 Accept i
buying and consumption.
] Access to shrlrpp has a significant effectlon intention to 0.04 058 Reject
shrimp buying and consumption.
9 Citizens income has a.51gn1ﬁcant effect on intention to 018 314 Accept n
shrimp buying and consumption.
10 Experlmeptal r@cords of fsonsumptlon has a 51gn1ﬁ(;ant effect 0.63 8 45 Accept n
on intention to shrimp buying and consumption.
The citizens' attitudes toward shrimp consumption have a
11 significant effect on intention to shrimp buying and 0.44 7.11 Accept +
consumption.
12 .Th.e intention to sh.rlmp bgylng and con§umpt10n has. a 035 570 Accept n
significant effect on increasing of per capita consumption.
Table 4 Goodness indicators of model
Fit Index Result Standard limit Model evaluation
Chi-Square/Df 2.31 Chi-Square/Df <5 Good Fit
RMSEA 0.051 RMSEA <0.08 Good Fit
CFI 0.98 CFI>0.90 Good Fit
GFI 0.95 GFI1>0.90 Good Fit
AGFI 0.90 AGFI>0.90 Good Fit
IFI 0.94 IF1>0.90 Good Fit
NFI 0.98 NFI> 0.90 Good Fit
NNFI 0.97 NNFI > 0.90 Good Fit
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In order to increase the per capita consumption of shrimp in Tehran and its proper placement in the
household food basket, it is necessary to study the factors affecting the attitude of citizens towards
shrimp consumption as well as the factors affecting on decision to purchase. The purpose of this

applied-research study also is to investigate and evaluate these factors. For this purpose, by studying
internal and external sources, a number of factors affecting consumers' attitudes and their decision to
purchase were identified and then tested in the form of assumptions in the target population. The
statistical population of the study is the whole city of Tehran which randomly were selected 12
municipal districts for field study with sample size of 500 people. To collect data, a questionnaire was
designed according to the assumptions and completed by the consumption society. In order to test the
assumptions and investigate the severity and direction of the relationship between their items, a
conceptual model was designed and evaluated by structural equation modeling (Lisrel software). In
testing hypothetical factors affecting citizens' attitudes were found quality, type of supply and
processing, packaging and different beliefs have positive and significant effects on people's attitudes
toward shrimp buying and consumption. But the convenience of cooking of shrimp as well as the time
and place of consumption had no significant effect on the attitude of citizens. In the following, the
results showed that experimental records of consumption, income and price of shrimp are effective on
the intention to purchase but the access factor does not have a significant effect on the intention to buy
shrimp. Values of effect coefficients showed that among the effective factors on attitude of citizens
and the decision to buy, quality and experimental records of consumption are the most effective
factors, respectively.
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