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Table 1 The distribution of respondents in the study (in percent)

Gender Marital status Age Income (Toman) Dependents Education Employment status
Male 639 Single 367 Young 642 <2 millions 92 1lperson 27 <Diploma 9.7 Student
Female 36.1 Married 636 M;‘giilf' 334  2-4milions 261 2people 173  Diploma 3438 eﬁﬁﬁfy'ie
Old 24  4-6millions 49.1 3people 235 Ass.Degree 162 Privat% Sector
>6 millions 156 4 people 14 Bachelor 32.1 Retired 49
S5 people 62 Master 4 Self-employed 33.4
>5 people 4.8 Ph.D. 32 housewife
Unemployed
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Table 2 Results Summary of One-Sample t-Test for the variable factors

One-Sample Statistics

Standard Std. Error Hypothesis

Hypothesis N Mean deviation Mean status
There is a tendency to packaging 371 3.1280 0.71408 0.03707  Accepted
Applied food packaging has an impact on increasing its sales 371 29636 092963 0.05828  Rejected
The size of food packaging has an effect on increasing its sales 371 31712 053763 0.02791  Accepted
The shape of food packaging has an effect on increasing its sales 369 3.1870 0.83177 0.04330  Accepted
The design of food packaging has an effect on increasing its sales 370 33568 0.71266 0.03705  Accepted
The color of food packaging has an effect on increasing its sales 366 34057 0.63784 0.03334  Accepted
Food packaging material has an effect on increasing its sales 367 35713 0.61502 0.03210  Accepted
Transparent packaging of food products has an effect on increasing its sales 360 4.1220 0.76323  0.04023  Accepted
The tightness of the packaging has the effect of increasing its sales 360 34333 0.59571 0.03140  Accepted
Insert ingredients of food product on the packaging has the effect of 360 40176 0.56875 003027  Accepted

increasing its sales
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Table 3 Descriptive Statistics

Attribute N Mean Stal.]di.lrd

deviation
Application 355 29718 0.91861
Size 355 3.1915 0.50118
Shape 355 3.1930 0.80786
Design 355 33634 0.68401
Color 355 3.4000 0.60879
Material 355 3.5822 0.59862
Transparency 355  4.1282 0.76176
Tightness 355 34324 0.59749
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During the marketing process, the consumer's needs are identified and the way to supply it is determined
in order to obtain his satisfaction from the product and a durable, mutually beneficial relationship with
him. In order to investigate the behavior of consumers, factors affecting these behaviors should be
identified. In this research, the effect of some packaging parameters on increasing food marketing has
been investigated. The results showed that the form, design, color and material of food packaging had a
significant effect on its sales growth. It was also found that the priority of the package is for glass, plastic,
metal, cardboard and paper, respectively. The results showed that transparent and firmly packed
packaging had a significant effect on sales growth. In these results, the packaging priorities were
transparency, material, strength, color, design, shape, and size of packaging. According to the results, it is
recommended that manufacturers of food products should pack food products in transparent containers or,
if they cannot be transported transparently, to print a clear form of foods on the package. It should be
noted that the use of applicable packages for food packaging is not recommended. In general, the results
showed that food packaging was effective in increasing food marketing.

Keywords: Packaging; Marketing; Food products.
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