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In order to optimize the utilization of the advagea of packaging in the food industry, it is neaegs

to identify the most effective components and datén the packaging of food products field and to
prioritize these products based on the opinionsoosumers, so that the results can be considered in
the planning and marketing activities of organmasi. Regarding such importance, the aim is that this
research evaluates the impact of those identifittides which shape an attitude on Packaging on
customer Satisfaction and Involvement. Based oa dallection, the present study is considered as
descriptive. Before collecting the data through sfio@naire, and so as to check the validity and
reliability of the study, a pre-test was taken. Burer, to assess the validity of the study, the
diagnostic validity (DV) using an average variareodracted (AVE) was first calculated and the
composite reliability (CR) was then applied to det@e the reliability. Therefore, first the
researchers reviewed the research literature, 8tatistical sample of the population who were the
customers of Shadlee in Tehran, were selected bedrdsearch hypotheses were tested using
structural equations and regressions. Researchn@imdshow the significant impact of such
Dimensions as “color”, “Attraction”, “Shape”, “Infmation on the Package”, “Size”, “Type of
material” and “Health issues”, on “attitude towdddckaging” and the significant impact of “attitude
toward Packaging” on “Customer Satisfaction” amuvtilvement”.

Keywords: Consumer behavior, Packaging Dimensions, attitGdsfomer Satisfaction, Involvement
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